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Digital Asset Management (DAM) for Digital Experiences (DX)

Software that enables contextual content creation and digital asset management

todrive digital experiences
2025 CONSTELLATION SHORTLIST

The Constellation ShortList™ presents vendors in different categories of
the market relevant to early adopters. In addition, products included in this
document meet the threshold criteria for this category as determined by
Constellation Research.

This Constellation ShortList of vendors for a market category is compiled
through conversations with early adopter clients, independent analysis and
briefings with vendors and partners.

ABOUT THIS SHORTLIST

Digital asset management (DAM) enables organizations to manage, catalog,
deliver, analyze, orchestrate and renew all forms of digital content across a
growing landscape of channels. In the new age of digital-first experience, DAM
must extend beyond traditional marketing and creative walls to serve the
entirety of customer experience’s front lines—delivering assets to sales and
customer service engagement and automation solutions.

Artificial Intelligence (Al) has been the greatest driver of innovation and evo-
lution in DAM as Generative Al models stormed into broad access, impacting
search across libraries, and new heights in collaboration and workflow ef-
fectiveness. Al innovation has also created two schools of DAM: the market-
ing-driven brand smart hub and the experience-driven enterprise asset hub.
Where the DAM sits will often define where and how Al has most impacted
creation, curation and overarching collection of assets. DAMs selected for
marketing-intensive work often demand more intensive Al capabilities in
automated workflows, data management and the capacity to manage data
beyond simple analytics. Since many marketing technologies come filled with
the power of image or video creation...it is not always a requirement of the
marketing-driven DAM. This nuance drives the flexibility now seen in DAM
offerings.

The modern DAM platform as a dynamic experience asset hub rather than a
static library. These asset hubs must also allow for non-creative and non-mar-
keting users to personalize assets to meet the needs of specific audiences,
segments and individual customers. Asset analytics that measure utilization,
impact and value of assets being utilized across all business users and experi-
ences are also included in these robust platforms.

Increasingly, vendors are including robust, feature-rich DAM solutions into
larger CMS or DXP suites. While many of these offerings are comparable to
many stand-alone solutions, they are not included in this review.

LIKE WHAT YOU SEE?

Consider partnering with Constellation Research on your

go-to-market-strategy. Email ShortList@ContellationR.com
for more info.

To learn more about Constellation Research Shortlists visit:

www.constellationr.com/ShortList

9 SOLUTIONS TO KNOW

Constellation evaluates more than 40 solutions
categorized in this market. This Constellation ShortList
is determined by client inquiries, partner conversations,
customer references, vendor selection projects, market

share and internal research.
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THRESHOLD CRITERIA
Constellation considers the following criteria for ABOUT CONSTELLATION RESEARCH

these solutions: - - .
As an award-winning Silicon Valley-based strategic

advisory and futurist analyst firm, Constellation Research
serves leaders and organizations navigating the challenges
of digital strategy, business-model disruption and digital
transformation. Constellation works closely with solution
providers, partners, C-suite executives, board of directors,
and its Constellation Executive Network of buy-side
leaders to lead the way in research coverage and advise
clients how to achieve valuable business results.

o Asset aggregation, storage and management for files in-
cluding images, video, documents and emerging formats
including 3D

o Simple, easy to access and control asset editing and
personalization

e Workflows, cross team collaboration and approval
capabilities

e Metadata management powered by smart tools and Al
for automated metadata tagging and recommendations
Taxonomy and automated ontologies
Al/ML powered automated cropping, image manipula-
tion and content awareness

e Al toolsto optimize search and access to natural
language prompts to empower creators to simply ask FREQUENCY OF EVALUATION
for files or for creative iterations

¢ Option to utilize GenAl models focused on content Each Constellation ShortList is updated at least once per year.

iteration, |Oca|izati0n al’ld perSOﬂaﬁzation Of brand Updates may occur after six months if deemed necessary.
approved assets

e Rights management tools, including automated alerts
and workflows

e Secure controlled access with rule- or role-based
ontrols EVALUATION SERVICES
Compliance controls and documentation
Rendition management
Search, including voice, visual, metadata filters, full-text,
color, location, multilingual and multifaceted search

e Brand portals or asset microsites to enable secure third
party access

e Globalization and localization capabilities with
multinational support

o Access to generativeAl capabilities including LLM tools
for language support, translation and globalization
efforts
Analytics and reporting, including asset impact analytics
Out-of-the-box integrations and API connectors (in-
cluding to service and sales engagement delivery tools)

e Content delivery network (CDN) access or native

Constellation clients can work with the analyst and the research
team to conduct a more thorough discussion of this ShortList.
Constellation can also provide guidance in vendor selection and
contract negotiation.

integration
e Application of ML or Al techniques to boost search, as-
set recognition, categorization, tagging and application Liz Mil Ier
e Integration to tools well outside traditional marketing . .
technologies including ERP, PIM, Pricing, Product and VP & PI’I NCI pal Analyst

Commerce solutions

Liz Miller is VP and Principal Analyst at Constellation focused on
the org-wide team sport known as customer experience. While
covering all core pilars of CX (Sales, Service and Marketing), Miller
spends time zeroing in on the business demands on today’s Chief
BUSI NESS TH E M ES Marketing Officer, the evolution of customer engagement and

the rising requirement for a new security posture that accounts
for the threat to brand trust. A 28-year marketing veteran, Miller

Next-Generation Customer Experience offers strategic guidance on the leadership, business transforma-
tion and technology requirements to deliver on today’s CX

Marketing Transformation strategies. She has worked with global marketing organizations
on transforming everything from business models to messaging

Matrix Commerce in order to stay competitive in the shifting digital landscape.
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